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WILMINGTON UNIVERSITY
COLLEGE OF BUSINESS
BASIC COURSE INFORMATION

COURSE TITLE: Business Ethics
COURSE NUMBER: BBM 319
PRE-REQUISITE(S): BBM 201

COURSE DESCRIPTION:

This course examines the important role of business ethics in organizations. Different
philosophical approaches to ethical principles are discussed. Ethical decision making
regarding consumers, employees, suppliers and the organization’s relationship to
society are analyzed.

MAJOR INSTRUCTIONAL GOALS:

GOAL A:

Understand ethics as it relates to the organization

Learning Objectives: The student will:

A-1
A-2
A-3

A-4

Define business Ethics
Assess organizational structure and its relationship to business ethics

Formulate how moral philosophies and values influence individual and
group ethical decision making

Define the ethical dilemmas of organizations as it relates to consumers,
employees, shareholders and communities.

Identify how employees can be empowered to take on responsibilities in
ethical leadership

Learning Objectives: The student will:

B-1 Describe the role of codes of ethics in identifying key corj
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