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GOAL C: 
Understand the role of public relations to message strategy and message execution of 
sales promotion. 

Learning Objectives: The student will: 

C-1  Differentiate public relations from advertising 

C-2  Identify the most common types of public relations programs 

C-3  Distinguish the key decision in public relation planning 

C-4  Classify 
C
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Learning Objectives: The student will: 

F-1  Evaluate the factors that contribute to an effective advertising strategy 

F-2  Differentiate advertising media strengths and weaknesses 

F-3  Produce the structure of an (IMC) integrated marketing communication 
plan 
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