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GOAL C:
Evaluate the emerging and changing technology environment.

Learning Objectives: The student will:

C-1 Evaluate the new technologies of Social Media, such as blogs, and the
impact of the Internet

C-2 Express how to foster positive relationships with media professionals
C-3 Describe the elements of a basic media relations plan
C-4 Delineate how a crisis should be handled in the media

GOAL D:
Interpret the role of public relations in the marketing mix.

Learning Objectives: The student will:
D-1 Interpret the nature of guerilla tactics

D-2 Identify the nature of public affairs within non-profit and business
organizations

D-3 Differentiate between a for-profit and non-profit organization, and
understand the factors for becoming a successful representative of both
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