Page 1 of 3

WILMINGTON UNIVERSITY
COLLEGE OF BUSINESS
BASIC COURSE INFORMATION

COURSE TITLE: Entrepreneurship
COURSE NUMBER: BMK 366
PRE-REQUISITE(S): BMK 305

COURSE DESCRIPTION:

The focus of this course is on the critical aspects of starting and maintaining a new
business venture. The course takes the student from the point of seeing their new
product, service, or idea as a "concept" to making it a reality. Important factors relating
to financial, legal, economic, management, and especially marketing, are discussed
with respect to the new ventures. This is a marketing or business management elective,
and previously was listed as BBM 366.

MAJOR INSTRUCTIONAL GOALS:
GOAL A:

Identify the characteristics and principles of entrepreneurship and how entrepreneurship
differs from small business ventures.

Learning Objectives: The student will:

A-1  Discuss the entrepreneurial discovery process

A-2  Describe desirable entrepreneurial personality traits

A-3  Conduct self-assessment to determine entrepreneurial potential

A-4 ldentify the differences between small business and entrepreneurial
ventures

B-2 Select sources of business start-up information
B-3 Develop company goals/objectives

B-4 Develop a business mission
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GOAL C:

Apply the skills necessary for marketing a new business, including the development of a
new business plan.

Learning Objectives: The student will:

C-1 Plan product/service mix

C-2  Select distribution channels

C-3 Conduct a competitive analysis

C-4 Interpret how to present business plan to potential investors

GOAL D:

Understand the economic, legal, financial, and marketing aspects involved in both
starting, managing and marketing one’s business.

Learning Objectives: The student will:

D-1 Describe strategies to protect intellectual property

D-2  Assess the costs/benefits associated with capital resources
D-3 Describe the need for and impact of ethical business practices
D-4 Develop strategies to position product/service

D-5 Develop a marketing plan

GOAL E:
Determine organizational design issues involved in starting a business.

Learning Objectives: The student will:

E-1 Explain the need for business systems and procedures
E-2 Develop a personnel organizational plan

E-3 Plan business layout

GOAL F:

Measure and evaluate a business’s performance (including managing growth,
downturns, and crises).

Learning Objectives: The student will:
F-1  Evaluate risk-taking opportunities

F-2  Describe methods of venture harvesting
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F-3 Determine business’s liabilities

F-4  Explain ways to transfer risk
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