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COURSE TITLE: Branding and Entrepreneurship

COURSE NUMBER: COM 6350

MAJOR INSTRUCTIONAL GOALS:

GOAL A: Analyze established brands from a broad organizational perspective
Learning Outcomes: The student will:

A-1.  Compare different brand strategies

A-2.  Examine social media branding

A-3.  Identify the relationship between organizational mission and branding
GOAL B: Produce a branding guide for a specific product or person
Learning Outcomes: The student will:

B-1.  Prepare branding guidelines for different cultures and geographies

B-2.  Explain different brand strategies
B-3.  Write brand slogans form different media applications



